
Education

Experience

Interests Qualities

M.S. Creative Brand Management (CBM), 2011 
Virginia Commonwealth University (VCU), Richmond, VA. GPA: 3.8/4.0 

B.S. Marketing Management; Global Business Minor, 2006 
Virginia Polytechnic Institute & State University (Virginia Tech), Blacksburg, VA. GPA: 3.6/4.0

Ambitious and dedicated brand marketer with ten years of experience developing integrated campaigns with a heavy 
focus on digital executions. Past work ranges from brand architecture development to content strategies, qualitative & 
quantitative research, smart campaign & media planning and everything in between. Dynamic and insightful creative 
problem solver for the hyper-connected, and disparate world of mass communications.  

ACE Content (Anomaly) - Communications Strategy Director, NY, NY (August 2016-August 2018) 
‣ Lead strategic planner, supporting both brand and communications strategy and planning across all accounts including 

Nestle Waters (Perrier, San Pellegrino), Marriott (Autograph Collection, Tribute Portfolio, Moxy Hotels), Gallo Family Wines 
(Dark Horse, Vin Vault), Master & Dynamic, Facebook Watch, The North Face and New Balance.  

‣ Developed and managed a team of planners from junior to director level.  

VICE Media - Director of Connections Strategy, Brooklyn, NY (October 2015-August 2016) 
‣ Conceived and developed the connections strategy discipline as part of the media and activation strategy team to deliver 

smarter and more efficient brand campaigns across the VICE ecosystem.  
‣ Strategic brand lead for all AB-InBev business including Budweiser Global, Budweiser China, Bud Light US, Best Damn 

(new product launch) as well as many others. Connections strategy lead for multi-million dollar campaigns including Unilever 
(TRESemme, Vaseline & Axe) and others including GE, Microsoft, Geico, Bank of America and Samsung.  

‣ Launched campaign analytics and measurement process to ensure effective measurement and client ROI. 

Carrot Creative, A VICE Company - Sr. Strategist, Brooklyn, NY (July 2012-October 2015) 
‣ Strategic lead focusing on social and digital campaigns and positioning for clients including Caress, Jaguar, Cole Haan, 

Rolex, Honest Tea, Barilla and Skype for Business.  
‣ Played a key role in winning new business for Unilever (Caress), Honest Tea and Skype.  
‣ Luxury Daily “25 Women to Watch in 2014.”  

Team One Advertising - Strategic Planner, Los Angeles, CA (August 2011-July 2012) 
‣ Strategic planning for Lexus including new model positioning and campaign strategy for model launches and sales events. 

Day to day responsibilities include developing fresh and innovative insights, brief development and creative inspiration.  
‣ Lead strategic planner for Icelandic Glacial Water. Conducted primary and secondary research, developed strategic 

positioning, and assisted with award-winning packaging redesign and campaign development. 

Sage Island Interactive - Account Executive, Wilmington, NC (July 2007- August 2009) 
‣ Managed multiple client accounts and development projects while working with internal production teams to deliver 

cohesive marketing campaigns through various online media.  
‣ Focused on website development and digital marketing strategies such as SEO, SEM, and content strategies to grow 

and promote brands online. 

reiki and energy work, metaphysical therapies, 
live music and concerts, local art events, 
outdoors and camping, culture, dancing, 
painting, yoga, popular culture

enthusiastic, passionate, curious, humorous, 
practical, quick and eager learner, persistent, 
sharp, resourceful, humble, honest, 
surprising, receptive, leader, tenacious
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